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Welcome to the March Issue
Join the International Marina Institute for a Webinar on PPE

Personal Protective Equipment/Job Hazard Assessments
Exactly what is a Personal Protective Equipment Assessment or Job Hazard Assess-
ment?  Have you done them?  Have you updated them?  What should you do with the 
information you have learned by doing the Assessment?  Join us for our next lunchtime 
webinar and we will answer these questions and review the regulatory requirements of 
Personal Protective Equipment.  

Webinar Instructor 
Kellie, is an environmental and health and safety specialist, who heads the new Safety 
& Loss Control Practice for Gowrie Group. Kellie works with commercial and non-profit 
organizations throughout New England to help these companies reduce their expo-
sures to risk and improve their safety standards. Kellie has deep industry and segment 
expertise. Her background compliments Gowrie’s mission, which allows them to bring 
an expanded array of insurance and safety resources to organizations throughout New 
England and beyond.

Safety Webinar Series; April 4, 2018 12:00pm – 1:00pm

Register HERE

Kellie Krete

Industry News

Bender, Inc.
Exton, PA

Brunswick Financial Services
Vernon Hills, IL

City of Delray Beach
Delray Beach, FL

Clinton Marina
Lawrence, KS

Colliers International
Tampa, FL

D&S Boat Sales, Inc.
Tullytown, PA

Glossy Bay Marina
VC

Indian Peaks Marina
Granby, CO

Jakes Landing
Lexington, SC

James Creek Marina
Washington, DC

National Marina Sales
Boca Raton, FL

Welcome Aboard
Total Dollar Insurance
Port Washington, NY

Trident Marina, LLC
Crane Hill, AL

Vintage Marina Partners L.P
Dana Point, CA

Westech Building
Mt. Vermon, IN

Worthington Products, Inc.
Canton, OH

http://marinaassociation.org/ev_calendar_day.asp?date=4%2F4%2F18&eventid=17
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Industry News continued on Page 5

Recreation Boating Leaders to Meet in 
May on Capitol Hill

Join recreational boating industry advocates, stake-
holders, policy makers, co-hosts and more on May 
9-11 for the 2018 American Boating Congress (ABC)
in Washington DC. You are the industry’s most ef-
fective advocate. No lobbyist is as influential as an

employer from a 
member’s district 
or state. Elected of-
ficials listen when 
their constituents 
talk. Join AMI and 
other recreational 
boating advocates, 
engaging elected 
officials and teach-
ing them about 
our industry.

At this year’s congress, Chris Wallace, award winning 
journalist and host of Fox News Sunday will keynote 
alongside other VIP speakers.

For    more     information    visit: www.nmma.org/gov-
ernment/abc.

Massachusetts Kids Boating Day
June 2 to 10, 2018

The Massachusetts Marine Trades 
Association (MMTA) is happy to an-
nounce that “Massachusetts KIDS 
Boating Day” will take place from 
June 2 to 10, 2018. This important 
effort encourages and promotes 
youth boating and fishing events. 
This will be the second year the 
MMTA has promoted the day. A 
big change is that this year’s events 
will take place over nine days rather 
than a single day! We expect the 
current list of events (below) will 

grow as we encourage our members and other youth 
related programs to host events as well.

Industry News
The current events scheduled 
are as follows:

1. Touch a Boat
Newburyport, MA
12 p.m. to 3 p.m.
June 2

2. Get Hooked Youth
Fishing Tournament 
Newburyport, MA 
8 a.m. to 11 a.m.  
June 9

3. Touch a Boat
Nantucket, MA
9 a.m. to 12 p.m. – June 9

The dates of Massachusetts Kids Boating Day coincide 
with Great Outdoors Month and National Fishing and 
Boating week. While the family-friendly and healthy 
activities of boating and fishing are already enjoyed by 
millions of people around the country, the sustainabil-
ity of the boating industry depends on getting even 
more kids on the water and enjoying everything the 
boating and fishing lifestyle has to offer. 

So, one objective of the 
Massachusetts KIDS 
Boating Day events is 
to highlight what boat-
ing and fishing industry 
organizations and busi-
nesses offer the kids in 
our state and to intro-
duce news kids to the 
water. More than 70 
percent of adult boat-
ers started boating when 

they were kids, and the MMTA recognizes the more 
kids we can get on the water in a safe and smart man-
ner today, the better off our industry will be tomorrow. 

The Newburyport Touch a Boat event hosted by Mer-
rowhawke Nature School is in its third year. This is the 
second year for the Nantucket Touch a Boat event host-
ed by MMTA member Nantucket Boat Basin. Meanwhile, 
the Get Hooked youth fishing tournament — also in 
Newburyport, MA — has been a popular event for many 

Nantucket Boat Basin 
Touch a Boat event.

Friends of Hingham Harbor 
Touch a Boat event.

https://www.nmma.org/government/abc
https://www.nmma.org/government/abc
https://www.nmma.org/government/abc
http://www.greatoutdoorsmonth.org/
https://www.takemefishing.org/how-to-fish/how-to-catch-fish/national-fishing-and-boating-week/
https://www.takemefishing.org/how-to-fish/how-to-catch-fish/national-fishing-and-boating-week/
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Put our network 
to work for you.

Enroll today!
To learn more about the AMI/

UPS Freight Savings Program, 

please contact the UPS Freight 

Association Team.

p. 866.443.9303

e. upsfreightassociations@ups.com

AMI has teamed up with UPS Freight® to offer the AMI/UPS 

Freight Savings Program, a member benefit program designed to 

help you work smarter, not harder.

Whether you’re shipping materials to a trade show, across the 

border or just down the road, the AMI/UPS Freight Savings 

Program can help you save on all your LTL freight shipments, 

large or small.

Ready to take the next step? Sign up today to put the power of 

our worldwide network to work for you!

mailto:upsfreightassociations@ups.com
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Industry News continued from Page 3

years running. With 
other potential events 
to be added, we hope 
to have almost a dozen 
youth boating and fish-
ing events to offer as 
part of this year’s Mas-
sachusetts KIDS Boating 
Day. Join us!

For more information 
on events taking place 

on Mass KIDS Boating 
Day or to register a kids’ 
boating/fishing event 

please visit masskidsboatingday.org.

Oasis Marinas Awarded Management 
Contract for Coles Point Marina on 

the Potomac River

By Lisa Suhay, Waterway Guide

Oasis Marinas, a marina management company, to-
day announced that the firm has been awarded the 
management contract for Coles Point Marina and RV 
Resort in Hague, Virginia. The company officially took 
over the management of Coles Point on March 1, 2018.

“We are thrilled to have been selected as the marina 
management partner to for Coles Point Marina and 
RV Resort,” said Dan Cowens, Founder, Oasis Mari-
nas. “Coles Point is an exciting addition to the Oasis 
portfolio, as it expands our footprint on the Potomac 
River and extends our hospitality services to include 
RV resorts and rental cottages. From the Tiki Bar and 
private beach, to luxury, waterfront cottages, Coles 
Point has an extensive list of amenities to offer guests 
looking for a great summer getaway.”

Marina Restaurants: Serving Up 
Good Things for Customers and 

Communities

By Mary Lou Jay, Marina Dock Age

Restaurants are phenomenal amenities for a marina, 
said Andy Sturner, founder and CEO, Aqua Marine 

Partners. “You’re trying to create a full experience for 
your customers and give them the ability to enjoy the 
property. What better way to do that than offer food 
and beverage operations?”

Two of Aqua Marine Partners’ six marinas have res-
taurants. Johnny Leverock’s Seafood Restaurant at 
the Palm Harbor marina in Cape Haze, Florida, is a 
full-service, 200-seat restaurant that attracts the ma-
rina’s customers, area residents and visitors from a 
nearby destination resort. It’s a year-round restaurant 
that offers indoor and outdoor dining.

In contrast, Aquamarina Sunset Harbour on Long Island 
in East Patchogue, New York, offers the more informal 
Dockside Grill and Tiki Bar, with 90 percent of its cus-
tomers coming from the marina. It operates Wednes-
days through Sundays, only during the marina season. 

“There is a swimming pool and some other amenities 
there; sometimes we have bands that play. The idea is 
really to create a very festive environment at the ma-
rina; it’s all about the experience there,” Sturner said. 
The marina sometimes holds big events at the adja-
cent catering hall, also run by the restaurant operator.

Industry News continued on Page 6

Aqua Marine Partners operates restaurants at two of its six 
marinas. Johnny Leverock’s Seafood Restaurant at the Palm 
Harbor marina in Cape Haze, Florida, and Aquamarina 
Sunset Harbor on Long Island in East Patchogue, New York, 
operates the Dockside Grill and Tiki Bar.

Friends of Hingham 
Harbor Touch a Boat 
event. Photo courtesy of 

http://www.masskidsboatingday.org
http://colespointmarina.com/boating/
http://www.ilovemymarina.com/
http://www.ilovemymarina.com/
https://palmharbor-marina.com/
http://www.ilovemymarina.com/marina/East_Patchogue_NY/zip_11772/aquamarina/4002
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Industry News continued from Page 5

The current operators at Palm Harbor and Long Island 
were running the restaurants when Aquamarine Part-
ners took over. Now they lease the space from the com-
pany. 

“We are not experts in the restaurant business, so we 
try to stick to the aspects of the business that we know, 
which is boat service and boat storage,” Sturner said. The 
restaurants are cooperative when it comes to menu sug-
gestions from the marinas’ customers, and they appreci-
ate the extra business they get when the marinas hold 
special events.

Sturner prefers straight lease agreements rather than 
percentage rents, which are based on a percentage of a 
restaurant’s monthly or gross annual sales.

“When you start getting into your tenants’ business, 
it can cause some stressful times; it puts you at odds 
a little bit. The way that we structure our relation-
ships, because they are straight tenants, we tend not 
to have a lot of challenges with them,” he added.

Keeping it Local
Suntex Marinas currently has 20 marinas with restau-
rants. Most are full-service, including the large, multi-
themed concept restaurant called Marina Jack in 
Sarasota. “We also have other operations at all price 
points and themes,” explained Tom DeLong, vice 
president food and beverage. They range from Key 
West casual to luxury lunch and dinner cruises.“ 

Diversification for different customer bases is key to 
fulfilling the market needs in a market region,” DeLong 
said. “It’s important, if you have the space and the re-
sources to do it, to offer multi-price points and themes 
at a single location, but that will depend on the size and 
the needs of the local market.” At Marina Jack, most 
customers are tourists or local residents because the 
restaurant is large and located in a major metro area. 
“At our other marinas, we meet our marina tenants’ 
needs, but we have to look at the big picture; they are 
always open to the public,” DeLong said. Some restau-
rants have foot traffic in excess of 1,000 people a day.

Suntex manages seven of its larger marina restaurants. 
In these year-round restaurants, “We want to control 

Industry News continued on Page 7

http://www.suntex.com/
http://www.marinajacks.com/
http://innovativepanel.com
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Sandy Hook Bay Marina in Highlands, New Jersey, offers three 
restaurant options for its guests – an interior space with bar and 
about 130 seats, a 75-seat patio for the summer months, and 
the Captain’s Bar (seen here), open during good weather.

Industry News continued from Page 6

the customer experience for consistency reasons, and 
the only way to do that is to operate it yourself,” De-
Long said. “We also like to have a local presence and 
to feel that the marina’s food and beverage operations 
reflect the local flair, local culinary talent. We try to de-
centralize this to each location, so that the restaurants 
really do reflect the look and feel of the community.” 

They adjust both meal and drink menus seasonally, de-
pending on what local seafood and produce are avail-
able.
 
For the other restaurants, the company leases the space 
directly to the operator. “We like to pick operators that 
have good references and a good pattern of building 
successful businesses in other locations. That is very, 
very important,” DeLong said.

Building a good relationship with a restaurant op-
erator starts with picking the right operator. Suntex 
reviews any potential tenant’s business plan, looking 
for those that target both the marina tenants and the 
local communities. “We want to make sure that the 
price point, the cuisine, their management and their 
capabilities—their past history—reflect that they can 
step up to the challenge,” DeLong said. “It’s never 
easy, so you need to find tenants that are willing to Industry News continued on Page 9

put the extra effort in.” Tenants must also provide ad-
equate parking and signage that lets people know 
they’re open to everyone.

Marina restaurants should make money for a marina, 
DeLong added. “We definitely consider all of our restau-
rants profit centers, and they all contribute to earnings. 
You could also say if it’s not a good profit center, then it 
is probably not a good amenity. We want the demand to 
be there, and the only way to create that is to have a first-
class product and service,” he said.

Sharing the Vision
James Bollerman, owner of Sandy Hook Bay Marina in 
Highlands, New Jersey, calls its restaurant, Joe Amiel’s 
Bay Pointe Inn, the best amenity the marina has. “We 
learned that lesson the hard way,” he said. For more 
continue to Marina Dock Age Magazine.

M2300HS Forklift Introduced to the 
Marine Travelift Line

Source: (Marina Dock Age)

Marine Travelift delivered a M2300HS (23,000 lbs. 
equivalent capacity) marine forklift to Lands End Ma-
rina in Apollo Beach, Florida. The full-service marina 
on Bal Harbor offers its customers high and dry boat 
storage, wet slips, brokerage sales, and a new service 
department with factory certified technicians. The 
marina also owns a 1998 Marine Travelift M2000.

This M2300HS  is part of Marine Travelift’s Hydro M 
Drive series of lifts that have a drive powered by a 
hydraulic pump (more details can be found here). The 
lift has a shorter wheel base for improved maneu-
verability in tighter spaces. Marine Travelift said the 
Hydro M Drive forklifts are designed for low mainte-
nance and long-life.

U.S. Port-Related Projects Awarded 
$72.7 Million

Source: The Maritime Executive 

The U.S. Department of Transportation has announced 
its list of recipients for $500 million in discretionary grant 
funding for road, transit, maritime and rail projects in 

http://sandyhookbaymarina.com/
http://www.joesbaypointeinn.com/
http://www.joesbaypointeinn.com/
http://www.marinadockage.com/marina-restaurants-serving-good-things-customers-communities/
http://www.marinadockage.com/m2300hs-forklift-introduced-marine-travelift-line/
http://marinetravelift.com/
http://landsendmarina.com/
http://landsendmarina.com/
http://www.marinadockage.com/boat-trends-drive-new-forklift-designs-with-focus-on-safety-and-technology/
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http://www.surveyadvantage.com
http://www.marinaassociation.org
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Stay connected and up-to-
date with AMI and all AMI 
related events and partners 
by ‘liking’ us on Facebook! 

Industry News continued from Page 7

Ask questions, get updates 
and   pictures   on   all   AMI   related 
information!

tion Hub to build state-of-the-art cargo-handling 
facilities at the Sparrows Point industrial facility 
in East Baltimore as part of a larger investment 
pro-gram to repurpose a former steel 
manufacturing site with marine service into a 
multi-modal logis-tics hub.

• The City of Burlington, Iowa, will receive $17 mil-
lion for its Downtown/Riverfront Revitalization
Project to convert parts of Main and Jefferson
streets into complete streets, constructing a linear
multi-use path park, a new waterfront community
gathering area and new parking lots, and install-
ing new boat ramps and docking facilities for use
by river cruise lines and recreational boaters.

• Louisiana’s St. Bernard Port, Harbor and Terminal
District will receive $13 million to rehabilitate to
modern design standards the last two original
wharf sections, A and F, which have been main-
tained but have exceeded their useful lives over
the past 110 years.

• The Alabama State Port Authority will receive
$12.7 million for its Southeast Automotive Gate-
way. The project is to convert an abandoned bulk
handling facility at the Port of Mobile into a roll-
on/roll-off mobile vehicle processing facility.

• The Indiana Department of Transportation will re-
ceive $10 million for the Wabash River Rail Bridge
Infrastructure Revitalization Project to replace two
deteriorating freight rail approaches to the Wa-
bash River Bridge. The bridge serves as a rail link
from energy and agricultural suppliers of Illinois
to river ports in Mt. Vernon, Indiana, part of the
Ports of Indiana.

Industry News continued on Page 10

Round 9 of the Transportation Investment Generating 
Economic Recovery (TIGER) program.

Of the 41 projects awarded grants in this round, five 
are port-related, although only two (out of 40 port ap-
plications submitted) went to marine port authorities. 
Port-related projects received a total of $72.7 million, or 
about 14.5 percent of the nearly $500 million available. 

The American Association of Port Authorities (AAPA) 
has consistently called for port-related projects to re-
ceive at least 25 percent of the grant total. In TIGER’s 
first round (fiscal 2009), port-related infrastructure 
projects received about 8.6 percent of the original 
$1.5 billion allocated. Through subsequent rounds, 
port-related infrastructure did better, garnering 14.6 
percent (of the total $600 million) in the second, 12.8 
percent (of the total $527 million) in the third, 13.6 
percent (of the total $500 million) in the fourth,13.3 
percent (of the total $474 million) in the fifth, 12.4 
percent (of the total $600 million) in the sixth, 9 per-
cent (of the total $500 million) in the seventh, and 
12.36 percent (of the total $500 million) in the eighth. 

Kurt Nagle, AAPA’s president and CEO, said: “TIGER 
grants are one of the few federal funding programs 
available to public port authorities to help them pay 
for critical infrastructure to move and handle freight 
more efficiently. While we’re pleased there were a 
few port-related projects included in the ninth round 
of TIGER grants just announced, we’re disappointed 
there weren’t more.” 

Seaport cargo activity throughout the nation accounts 
for 26 percent of U.S. GDP, over 23 million American 
jobs, and generates over $320 billion annually in feder-
al, state and local tax revenues. The AAPA has worked 
with its member ports to identify $66 billion in federal 
port-related infrastructure investments over the next 
10 years, on both the waterside and the landside. These 
federal investments are necessary to supplement the 
approximately $155 billion in capital improvements 
that U.S. port authorities and their private-sector part-
ners are planning between 2016 and 2020. 

The following five port-related projects were ap-
proved for discretionary grants:

• Baltimore County, Maryland, will receive $20 mil-
lion for the Mid-Atlantic Multi-Modal Transporta-

https://www.facebook.com/Association-of-Marina-Industries-1385586385013432/?fref=ts
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Industry News continued from Page 9 International Marine Industry Joins 
NMMA in Calling for Solution to 

Potential Trade War

Source: National Marine Manufacturer’s Association

The International Council of Marine Industry Asso-
ciations (ICOMIA) and the European Boating Industry 
(EBI) joined NMMA in calling for a constructive solu-
tion to the current trade escalation between the USA 
and the EU. 

In a joint statement shared with the Administration 
as well as numerous marine and political leaders and 
groups across the globe, the three organizations note, 
“At the risk of repeating the vast majority of econom-
ic experts: there is no winner in a trade war. We are 
concerned that the recreational boating industry is 
being caught in the middle of a political battle, with 
extremely serious consequences for the sector on 
both sides of the Atlantic. President Trump’s recent 
announcement to impose a worldwide import tariff 
on aluminum (10%) and steel (25%) has faced criti-
cism abroad, including a proposal by the European 
Union to put a range of US made products, including 
recreational vessels, on a retaliatory tariff list.  

Click here to read the full statement. Please contact 
NMMA’s Vice President of Federal and Legal Affairs, 
Nicole Vasilaros, at nvasilaros@nmma.org with ques-
tions. 

Click here to make your voice heard through Boating 
United.

Outdoor Recreation Roundtable 
Representatives Meet with Governors

Source: Marina Dock Age

The newly formed Outdoor Recreation Roundtable 
(ORR) has been making progress on its commitment 
to work collaboratively with state leaders to make 
outdoor recreation a priority across the country. The 
group called for governors in all 50 states to establish 
an Outdoor Recreation (OREC) Office. Two weeks ago 
they met with several governors who were attending 

Dept. of Commerce: 
Product Exclusion Possible for 
Some on 10% Aluminum Tariff

Source: National Marine Manufacturers Association

Earlier this month, President Trump exercised his au-
thority under section 232 of the Trade Expansion Act 
of 1962 to impose a 10% worldwide tariff on alumi-
num. As part of the announcement, the Administra-
tion has provided for an exemption process of certain 
types of aluminum  “not to be produced in the United 
States in a sufficient and reasonably available amount 
or of a satisfactory quality and is also authorized to 
provide such relief based on specific national security 
considerations.” Companies may apply for specific 
exclusion types if they use aluminum in their busi-
ness practice and have proved sufficient need to 
meet the above criteria. More detail from the offi-
cial announcement can be found here.

Marine manufacturers interested in applying for an 
exclusion for certain types of aluminum, for example 
wide width sheet (72” +), may find more information 
on the application process  here.

This exemption process only applies to the 10% alu-
minum tariff announced earlier this month. Exemp-
tions will be approved on a company and product 
specific basis. 

NMMA continues to actively work with the Adminis-
tration and Congress on the potential side effects of 
aluminum tariffs on marine users. In addition to the 
10% tariff under section 232 of the Trade Expansion 
Act described above, the Department of Commerce 
is expected to announce tariffs on Chinese aluminum 
sheet in the coming month. The exclusion process 
will not apply to any additional tariff announcements. 
There remains much uncertainty as to who will qualify 
for the exemption process but NMMA will continue 
to update you as the issue develops. For more infor-
mation please contact Nicole Vasilaros at nvasilaros@
nmma.org.

Industry News continued on Page 11

mailto:nvasilaros@nmma.org
https://www.votervoice.net/NMMA/Campaigns/57599/Respond
http://www.marinadockage.com/outdoor-recreation-roundtable-representatives-meet-governors/
mailto:nvasilaros@nmma.org
mailto:nvasilaros@nmma.org
https://www.gpo.gov/fdsys/pkg/FR-2018-03-19/pdf/2018-05761.pdf
https://www.bis.doc.gov/index.php/232-aluminum
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Red snapper are a favorite catch for anglers of all ages.

Industry News continued from Page 10

the National Governors Association Winter Meeting 
to discuss the economic importance of outdoor rec-
reation to states’ economies. 

ORR representatives highlighted how OREC offices 
play a critical role in working with local communities 
to improve infrastructure, coordinate recreation ef-
forts statewide and promote the benefits of engag-
ing in outdoor recreation. To date, OREC offices have 
been established in eight states: Colorado, Montana, 
North Carolina, Oregon, Utah, Vermont, Washington 
and Wyoming.

ORR met with Governors Matthew Mead (R-WY), John 
Hickenlooper (D-CO) and Gary Herbert (R-UT) to tout the 
importance of OREC offices to facilitate greater public 
participation in outdoor recreation and generate strong 
local economic activity. Each governor was honored for 
his contribution to the great outdoors and was presented 
with a commemorative challenge coin.

ORR was formed in February 2018 with the merger of 
the Outdoor Recreation Industry Roundtable, a co-
alition of America’s leading outdoor recreation trade 
associations, and the American Recreation Coalition, 
an organization of recreation interests.

NOAA Wants Feedback on Plan to 
Give Gulf States Trial Management of 

Recreational Red Snapper Catches

By Reagan Haynes, Sounding Trade Only Today

Federal fisheries managers are asking for feedback 
on a pilot program that would give states oversight 
of recreationally caught red snapper in the Gulf of 
Mexico region.

The National Oceanic and Atmospheric Fisheries an-
nounced a comment period on five exempted fishing 
permits submitted by each of the Gulf of Mexico states 
— Alabama, Florida, Louisiana, Mississippi and Texas.

The purpose of the exemptions is to allow states to 
demonstrate the effectiveness of state management 
of recreationally caught red snapper and data collec-
tion methods through two-year pilot programs, ac-
cording to NOAA Fisheries.

The permits would allow states to establish seasons 
when red snapper could be landed, giving licensed rec-
reational anglers the ability to land fish caught in federal 
waters during the state season.

States would monitor snapper landings and close sea-
sons if the state’s assigned quota is reached or projected 
to be reached.

Comments, which are due by April 2, can be submit-
ted here.

As of this morning, there were only 103 comments on 
the proposed program, with several supporting the 
plan, as well as several opposing it.

“As a Florida state licensed and regulated charter 
captain, I must say this is a travesty against the hon-
est, hard-working small business man,” wrote Larry 
Pentel on Monday. “With all the recent and proposed 
regulations on charter fishing in the Gulf it is hard to 
not draw the conclusion you are doing your best to 
put us all out of business.”

“I support State management and EFPs [exempted 
fishing permits],” wrote Rob Murdoch on Wednesday. 
“Each state needs to be able to manage their fisheries 
as needed.”

Applications from Florida, Alabama, and Mississippi 
only request managing the private angling compo-
nent; those from Louisiana and Texas apply to both 
the private angling component and federal for-hire 
components.

https://www.tradeonlytoday.com/author/rhaynes
https://www.tradeonlytoday.com/industry-news/noaa-wants-feedback-on-plan-to-give-gulf-states-trial-management-of-recreational-red-snapper-catches?utm_source=trade-enewsletter&utm_medium=email&utm_content=morelink&utm_campaign=enewsletter-031618
http://sero.nmfs.noaa.gov/fishery_bulletins/2018/016/FB18-016index.html?utm_medium=email&utm_source=govdelivery
http://sero.nmfs.noaa.gov/fishery_bulletins/2018/016/FB18-016index.html?utm_medium=email&utm_source=govdelivery
https://www.regulations.gov/docket?D=NOAA-NMFS-2018-0029
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Clean Marina & 
Environmental News

MIASF Volunteers Collect 32 Tons of 
Trash

Source: Sounding Trade Only

The Marine Industries Association of South Florida 
and the Marine Industry Cares Foundation, organiz-
ers of the 41st Annual Broward County Waterway 
Cleanup held on March 3, collected 32 tons of trash 
from 31 sites around the county.

More than 1,250 volunteers on land and in 117 boats 
spent the morning collecting litter and debris during 
the event before celebrating at the Trash Bash vol-
unteer thank-you party held at the Lauderdale Small 
Boat Club.

“The Trash Bash is our way of thanking the hundreds 
of dedicated volunteers, some of whom have partici-
pated in the cleanup for decades,” said MIASF events 
coordinator Nicole Hoekstra in a statement. “The lon-
ger-serving volunteers are especially encouraged by 
all the middle-school and high-school student partic-
ipants, and really enjoy seeing the creativity of entries 
in the art and essay scholarship contests.”

MIASF distributed $1,000 to the top two scholarship 
winners and hundreds more to runners up.

Sponsored by the Florida Inland Navigation District, 
Broward County, North Springs Improvement Dis-
trict, National Save the Sea Turtle Foundation, Project 
Anodyne, JM Family Enterprises, and additional orga-
nizations, the event results in the recovery of items 
like tires, shopping carts, and lawn furniture.

This year some unusual items were collected, such as 
an air hockey table, a commode and a sonar sounder.

“It’s such a fun community day and we invite every-
one to mark their calendars and join us again next 
year to clean up our waterways on March 2, 2019,” 
said Hoekstra.

President’s Budget Proposes 
Eliminating Sea Grant Funding

Source: Marina Dock Age

The 2019 President’s budget has called for defunding 
of the College Sea Grant Program. This is the second 
year in a row that the program has been left off the 
budget. Last year funding was restored due to sup-
port from 95 members of the U.S. House of Repre-
sentatives and 28 U.S. senators. The program’s pro-
posed cut is part of a $1 billion one to the National 
Oceanic and Atmospheric Administration (NOAA) in 
the Trump administration’s budget proposal. 

Specifically, the Sea Grant program falls under the 
NOAA Ocean, Coastal and Great Lakes research 
sub-program, which could see a budget decrease 
of $99,286,000. Other cuts in the sub-program are 
to ocean observations and monitoring, integrated 
ocean acidification, ocean exploration, marine aqua-
culture and genomics research.

NOAA reports that Sea Grant produced $575 mil-
lion in economic benefit and created and sustained 
20,0000 jobs in 2015. The program was instituted in 
1966 to fund research and education to support the 
health of U.S. coasts and economies. Sea Grant’s fed-
eral budget is matched each year by the partner in-
stitutions or states that host them. There are 33 Sea 
Grant programs located in coastal states and territo-
ries.

https://images.saymedia-content.com/.image/cs_srgb/MTU0MjIzMzc5NjQ4MzU3NzEy/miasf.pdf
https://images.saymedia-content.com/.image/cs_srgb/MTU0MjIzMzc5NjQ4MzU3NzEy/miasf.pdf
http://www.marinadockage.com/presidents-budget-eliminates-sea-grant-funding/
http://seagrant.noaa.gov/
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     Legislation &
          Partnerships

Welcome to the AMI Advocate! In the fall of 2017, 
AMI and Marina Dock Age magazine came together 
for the 7th consecutive year to collect information 
that is then used to create an overview of the cur-
rent state of the U.S. marina industry. This year we 
received 230 responses from marinas throughout the 
United States. 

These trend statistics, shown below and in the full report, 
represent industry data collected from 2012 to 2017 
— six years of data, that outline six years of growth for 
the marina industry. It looks like 2017 was an incredibly 
strong year for marinas, with 70 percent of marinas who 
took this survey reporting an occupancy rate 85 percent 
or higher (five percent of survey takers did not have ma-
rinas because they were a boatyard only). These are the 
highest rates seen in the last five years. 

In this article, we limit our look to reviewing changes 
over this period in occupancy rate, revenues, and slip 
and service rates at U.S. marinas.

Find full report here

2016 Industry Trends 

Occupancy Rate
For 2012 to 2016, the percentage of marinas report-
ing higher occupancy over the previous year steadily 
increased, while the percentage reporting lower oc-
cupancy steadily declined. In 2017, however, we see 
an eight percent drop in marinas reporting higher oc-
cupancy rates than 2016. This suggests the industry 
is showing the first sign of reaching capacity for in-
season storage. It is likely that this trend will continue 
into 2018, with more marinas reporting higher occu-
pancy rates at marinas throughout the US.

Legislation & Partnerships continued on Page 14

Figure 1 – There has been a steady increase in the number 
of marinas reporting higher occupancy rates between 2012 
and 2016; 2017 shows the marina industry may be reaching 
capacity. 

Product/Service Revenues
For both leased and transient slip revenues, marinas 
reported overall increases since 2012. The percent-
age of marinas reporting higher leased revenues in-
creased fairly steadily year after year, with a modest 
drop in 2015. For 2017, the industry continue to re-
port increases in leased and transient slip revenues. 

Figure 2 – The percentage of marinas reporting higher 
leased slip revenues has steadily increased since 2012 with 
a slight drop in 2015. Meanwhile, we see a steady decline 
year after year in marinas reporting lower revenue from 
lease slip revenues.

By Eric Kretsch

http://marinaassociation.org/store_product.asp?prodid=24
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Legislation & Partnerships continued from Page 13

Figure 3 – The percentage of marinas reporting lower 
transient slip revenues has steadily declined since 2011. 
Those reporting higher slip revenues is significantly higher 
in 2017 compared to 2012, although with some year-to-
year variance.

For dry storage (off season or long-term) revenues, a 
steady number of marinas reported higher revenues 
year after year with a slight decrease from 2012. In 2017, 
the percentage reporting higher and the same revenues 
as in 2016 is relatively the same. This suggests dry stor-
age revenues may be reaching capacity as available 
long-term storage is becoming limited. 

Fuel revenue is variable year after year, with a peak of 
marinas reporting higher revenues in 2014.

Figure 4 – Marinas reporting increased dry storage revenues 
have remained steady since 2012, while those reporting 
revenues the same as the previous year have increased.

Figure 5 – Revenues from fuel sales seem less predictable 
and are highly variable year after year. Our data show a 
peak in 2014 of marinas reporting higher revenues.

Slip/Service Rates
In 2017, we see a substantial increase in the number 
of marinas reporting slip and service rate increases. 
This suggests overall industry growth. As demand for 
slip space and services increases, rates follow suit. 
Those reporting lower rates has remained relatively 
the same since 2013.

Figure 6 – In 2017 we are seeing more marinas report higher 
slip and service rates than previous years. 

2018 Cost of Doing Business Survey
This year AMI is conducting a “Cost of Doing Busi-
ness” survey, the first since 2000. It asks marinas to 
submit financial data, so AMI can report in-depth on 
the health of the marina industry. 

The report will provide detailed information on dock-
age rates; marina services and amenities; general 

Legislation & Partnerships continued on Page 15
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characteristics; employee benefit data; planned capi-
tal expenditures by type, year and dollar amount; and 
key financial and operational ratios.

This effort is part of AMI’s continued commitment 
to serving as the voice of the marina industry. If you 
would like to contribute data, please visit www.Mari-
naAssociation.org/AMIsurveys. The survey closes 
April 27, 2018.

Congressional Climate Update 

By Jason Ortega, Lobbyit.com)

In the month of February, Congress finally secured a 
deal to set the spending levels for FY18 and push the 
cliff of the “debt ceiling” to 2019. Unfortunately, there 
were additional crisis that arose and distracted Con-
gress so that now we are facing another crunch to 
authorize spending and keep the government open 
after the middle of March. In February, the President 
released his budget and announced additional de-
tails about his infrastructure plan. Now, Congress will 

Legislation & Partnerships continued from Page 14

need to determine how much of the budget they will 
agree with, all indications are that there is plenty they 
will disregard as they negotiate among themselves to 
set the spending levels for FY19. Based on February 
developments, we anticipate that the big issues which 
will dominate the legislative calendar in the coming 
months will be the passage of a spending deal, figur-
ing out what to do about DACA recipients, appropria-
tion negotiations, cutting deals to address mistakes 
and oversights in the tax package that passed last 
year, and a determination if some deal can be struck 
over infrastructure. 
 
Lobbyit attended the opening of IMBC in order to 
meet with the legislative committee and address the 
membership. During these meetings, we discussed 
the priorities of AMI, some of the goals for 2018 and 
the progress that has been made during the partner-
ship with Lobbyit. This served as a good opportunity 
for the membership to interact with the Lobbyit team 
and learn firsthand what the legislative calendar will 
be like over the coming months and the best way 
for AMI to have an impact on issues of importance 
that are before Congress. As part of our discussions 
with AMI leadership, we have determined that one of 
the key priorities in the coming months, is to engage 
with Congress and the Administration on the issue of 
workforce development and the unique issues facing 
the marina industries.
 
In pursuit of this goal, Lobbyit met with the leader-
ship of the apprenticeship office at the Department 
of Labor. This was a valuable meeting to establish key 
contacts with those within the Department that can 
serve as a resource and asset going forward as AMI 
determines the best approach to address this issue. 
We also worked to set up some initial meetings with 
key legislators in early March for Lobbyit and Eric to 
meet with. These meetings will serve as an introduc-
tion and a way to gauge which offices will be the 
best partners going forward. We also have additional 
engagement strategies, such as submitting a public 
comment to the Apprenticeship Taskforce in an effort 
to highlight the need for incentives from the federal 
government for small, private businesses to have ap-
prenticeships. We anticipate a busy few months as we 
get these efforts off the ground.

You’re Number One!
At BoatU.S., you’ll find boating experts with the answers you 
need when you call. Our knowledgeable Underwriters not only 
find the perfect coverage for your boat and boating lifestyle, 
we’ll work with you to help find ways to save on your premium. 
And, as a Berkshire Hathaway company, you can be sure 
BoatU.S. will be here each and every time you need us. 

“So often in this day and age, 
customer service representatives 
are indifferent in their dealings 
with clients over the phone. I was 
extremely satisfied with the helpful 
and courteous way my insurance 
inquiry was handled and want to 
thank you for having people of 
this caliber available for your 
insurance customers.” 
                        —Bruce Fournier,  
   Bradenton, FL

Policies Subject to Limits and Exclusions

For a fast, free quote call 1-800-283-2883 
or apply online at BoatUS.com

With BoatU.S. Insurance, 
You’re Not Just A Number...

BoatU.S. Member Bruce Fournier aboard 
“G’Day” on the Braden River in Florida.
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Around The World
Malaysian Marina Joins Gold Anchor Club

Source: Marine Business

Sutera Harbour Resort in Borneo gets 5 Gold Anchors.
In the wake of marinas in China and Indonesia achiev-
ing Gold Anchor accreditation, Sutera Harbour Resort 
in Borneo, Malaysia, has become the first marina on 
the island to gain level 5 Gold Anchor status under 
the Global Gold Anchor scheme.

“We are extremely proud to have achieved this inter-
nationally recognised accolade for the marina,” said 
Rick Blackie, general manager. “We are currently the 
only 5 Gold Anchor rated ma-
rina in Malaysia and the first in 
Borneo. Our continued aim is 
to provide a secure, safe, fully 
functioning, and fun location 
for all boaters.

“I would like to thank the team 
here for their tireless work 
maintaining the structure of 
the marina and their unending 
helpfulness and ready smiles. 
Also, thanks to MIA for their guidance and advice 
throughout the accreditation process.”

Sutera Harbour Resort opened in 1998 at Kota Kinaba-
lu in Sabah. It includes a 104 berth marina, 27 hole 
championship golf course, a country club and two 
five-star hotels. The marina can handle superyachts 
up to 90 metres and is home to a fleet of day trip 
vessels catering for the international tourism market. 
It is also popular with local boaters and western reg-
istered boat owners sailing through SE Asia.

Commenting on the resort, the Gold Anchor assessor 
said: “The extensive range of facilities and services avail-
able to boaters at the resort is very impressive. Combined 
with a very safe harbour, friendly staff and well maintained 
facilities it is clearly a 5 Gold Anchor marina facility.”

Marina Industries Association (MIA) chairman and pres-
ident Andrew Chapman said Sutera Harbour Resort is 
setting the benchmark in Malaysia for marina standards.

“I note the assessor’s comments about the strong 
commitment to maintenance and customer service 
and I applaud management for the specific focus on 
these very important aspects of the business,” he said.

A ‘Catastrophic Failure’ Led to 
Holyhead Marina Destruction and it 

Will Cost Millions to Fix It

By Shane Brennan, The Daily Post UK

Marina bosses still reeling from scale of ‘unprecedent-
ed’ Storm Emma damage which saw 80 boats wrecked.

A “catastrophic failure” meant 
Holyhead Marina was unable 
to protect the 80 boats and 
vessels destroyed in a Storm 
Emma gale.

The repair bill for the wrecked 
vessels and damaged harbour 
infrastructure will run into 
the millions of pounds as the 
clean-up and inquest into 

what went wrong during yesterday’s unprecedented 
storm begins in earnest.

Holyhead Marina co-director Geoff Garrod made 
these frank assessments as he tried to comprehend 
the scale of yesterday’s destruction.

Mr Garrod said: “We’ve never seen anything like this 
in this harbour. We’ve never seen a wave of that size, 
the winds had been very cold and dense, we had a 
spring tide and we’ve had a catastrophic failure which 
obviously started with some form of defect and pro-
gressively got worse.”

‘We’ve never had a wave of that size’
The visibly shocked marina manager said every effort 
would be made to understand what caused that fail-
ure but at this stage he was unable to say what caused 
the harbour’s defences to be breached so easily.

Read more.

http://www.marinebusiness.com.au/news/malaysian-marina-joins-gold-anchor-club
http://www.marinebusiness.com.au/news/sanya-serenity-marina-gets-platinum-status
http://www.marinebusiness.com.au/news/indonesia-gets-first-5-gold-anchor-marina
https://www.dailypost.co.uk/news/north-wales-news/catastrophic-failure-led-holyhead-marina-14364280
https://www.dailypost.co.uk/news/up-80-boats-destroyed-storm-14360298
https://www.dailypost.co.uk/news/north-wales-news/live-clean-up-holyhead-marina-14363529
https://www.dailypost.co.uk/news/north-wales-news/live-clean-up-holyhead-marina-14363529
https://www.dailypost.co.uk/news/community-shock-cost-storm-emma-14362748
https://www.dailypost.co.uk/news/community-shock-cost-storm-emma-14362748
https://www.dailypost.co.uk/news/north-wales-news/catastrophic-failure-led-holyhead-marina-14364280
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News From Washington
NMMA Condemns Aluminum Tariffs, 

Take Action Now

Thom Dammrich, NMMA President, reiterated the 
recreational boating industry’s concerns following 
President Trump’s formal announcement yesterday 
of new tariffs on steel imports (a 25 percent tariff) 
and aluminum imports (a 10 percent tariff) – releas-
ing the following statement: 

“The Administration’s short-sighted decision to im-
plement new tariffs is meant to fulfill a campaign 
promise rather than support robust, pro-growth 
trade policy. This action will hurt countless manu-
facturers and uniquely American industries like ours 
that support 650,000 American jobs and $37 billion 
in sales each year. 95% of all boats sold in America 
are made in America.  

“The recreational boating industry is disheartened 
that the Administration has chosen to ignore the 
warnings from American manufacturers, Members 
of Congress, and aluminum producers alike. Today’s 
action threatens the livelihood of Americans in alu-
minum and steel using industries. The President has 

chosen 150,000 workers in the steel and aluminum 
industry over the 6.5 million workers in user indus-
tries.  

“It is our hope that the Administration will look to 
our history as a guide, and remember that protec-
tionist trade policies and trade wars have not, and 
will not, produce positive outcomes for American 
workers, businesses, or consumers. Aggressive tariffs 
backfired in the 1930s, and American manufacturers 
are counting on smart trade policy that promotes 
our national prosperity, not tit-for-tat tariffs with our 
oldest trading partners.”

There are 15 days until this order goes into effect – it 
is not too late to make your voice heard! The Admin-
istration MUST hear from you to fully understand the 
impact these tariffs will have on your company! Take 
action now – simply visit this link and fill out your 
information. Your letters will be sent to President 
Trump and Secretary of Commerce Wilbur Ross Jr.  

Separately, NMMA is continuing to fight the case we 
began engaging on in November focused on anti-
dumping and countervailing duties on common al-

News from Washington continued on Page 19

We offer
• Global Gateway for Recurring Monthly Charges

• Superior Marina Industry Knowledge
• True Cost (Interchange) Plus Pricing

• PCI Compliance Program & Support
• Unparalleled Customer Service

• Fleet Card Acceptance
• Free Online Reporting

• Next-Day Funding
• Free Rate Review

Why PCS?
We don’t just sell credit card processing 
services; we integrate our products and 
services into the core of your everyday 
business. Our goal is to reduce your costs 
associated with processing transactions, and 
to always give you the best in service...

For a no obligation savings analysis, fax your latest card procesing statement 
to 928.752.7259 or email to sales@PCSmarinegroup.com

855.727.3030 | PCSmarinegroup.com
Proud member of the AmI

We SPeCIAlIze In ProCeSSIng 
CredIt, debIt, And fleet CArdS for

• Marinas • C-Stores • Truck Stops

PCS is registered ISO/MSP of Wells Fargo Bank N.A., Walnut Creek, CA. American Express requires separate approval.

http://www.nmma.org/press/article/21829
http://www.nmma.org/press/article/21829
http://www.nmma.org/press/article/21829
https://www.votervoice.net/NMMA/campaigns/57599/respond
https://www.votervoice.net/NMMA/campaigns/57599/respond
http://www.pcsmarinegroup.com


19

loy aluminum sheet from China. NMMA has been 
active on the investigation in hopes of minimizing 
any additional tariff. This investigation is what the 
NMMA federal affairs and NMMA members were in 
Washington addressing two weeks ago. Any tariff 
from this would be on top of the tariffs announced 
yesterday, but only apply to aluminum sheet from 
China. The Department of Commerce is expected to 
announce its determination on this tariff in April. 

Contact Nicole Vasilaros, Vice President of Federal 
& Legal Affairs, for more information – nvasilaros@
nmma.org.

Modern Fish Act Takes Major Step 
Toward Becoming Law

NMMA, CSP, ASA, and other marine groups applaud 
industry and Congress for action.

Yesterday, the U.S. Senate Committee on Commerce, 
Science, and Transportation overwhelmingly ap-
proved S. 1520, the Modernizing Recreational Fisher-
ies Management Act of 2017 (Modern Fish Act). This 
legislation calls for critically important updates to the 
oversight of federal fisheries, including adding more 
tools to the management toolbox, improving data 
collection techniques, and examining some fishery 
allocations that are based on decades-old decisions.
 
The Modern Fish Act was introduced in the Senate 
in July 2017 by Sens. Roger Wicker (R-Miss.) and Bill 
Nelson (D-Fla.). It has since received strong biparti-
san support from 12 cosponsors representing coast-
al and non-coastal states alike. In addition, a broad 
coalition of organizations representing the saltwater 
recreational fishing and boating community has en-
dorsed the Modern Fish Act and highlighted the im-
portance of updating the nation’s fisheries manage-
ment system to more accurately distinguish between 
recreational and commercial fishing. 

“The bipartisan leadership on display today in the 
Senate Commerce Committee will not soon be for-
gotten by America’s 11 million saltwater recreational 
anglers,” said Jeff Angers, president of the Center 
for Sportfishing Policy. “We want to thank our many 
champions in Congress, particularly Sens. Wicker and 

Nelson, for recognizing the need for serious reforms 
to the broken federal fisheries management system. 
We look forward to working with congressional lead-
ers in both chambers to get this legislation across 
the finish line.” 

Through years of deliberation, the priorities of the 
recreational fishing and boating community were 
identified and presented to federal policy makers by 
the Commission on Saltwater Recreational Fisher-
ies Management. This group is also referred to as 
the Morris-Deal Commission, named for co-chairs 
Johnny Morris, founder and CEO of Bass Pro Shops, 
and Scott Deal, president of Maverick Boat Group. In 
2014, the Morris-Deal Commission released “A Vi-
sion for Managing America’s Saltwater Recreational 
Fisheries,” which included six key policy changes to 
expand saltwater recreational fishing’s social, eco-
nomic and conservation benefits to the nation.  

Many recommendations of the Morris-Deal Com-
mission are addressed by the legislation passed yes-
terday by the Senate Commerce Committee. 

“For too long, the federal fisheries management sys-
tem has limited access for America’s recreational an-
glers and boaters due to faulty data and misguided 
regulations, which in turn has jeopardized the eco-
nomic vitality of the recreational boating industry,” 
said Thom Dammrich, president of the National Ma-
rine Manufacturers Association. “On behalf of the 
estimated 650,000 workers the recreational boating 
industry supports, we are eager to continue working 
with our allies in both chambers of Congress to get 
this important legislation to the president’s desk.” 

“In addition to the great work by Sens. Wicker and 
Nelson, the recreational boating and fishing indus-
tries want to specifically thank Senator Cory Booker 
(D-NJ) and Senator Gary Peters (D-MI) for their sup-
port and work in understanding the impact of this 
bill across both our economy and waterways conser-
vation efforts,” said Nicole Vasilaros, vice president 
of federal and legal affairs for NMMA. “What’s more, 
NMMA applauds our members who again made 
their voices heard--whether through social media, 
emails or in-person meetings with Members of Con-
gress--helping ensure the bill’s success today. We 
will be calling on you for your continued support as 

News from Washington continued from Page 18
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News from Washington continued from Page 19

we work to see the Modern Fish Act move through 
the House and Senate and signed into law.”  

On December 13, 2017, the Modern Fish Act (H.R. 
2023) was approved by the House Natural Resources 
Committee as part of H.R. 200. 

Following today’s vote, the coalition encourages 
Senate leadership to quickly bring S. 1520 to the 
floor for final passage. Marine recreational anglers 
and boaters are eager to see this landmark legisla-
tion move through the House and Senate and signed 
into law.
 
For the complete press release from the Center for 
Sportfishing Policy, NMMA and our partners, click here.

Secretary Zinke Announces $14M in 
Boating Infrastructure Grants

U.S. Secretary of the Interior Ryan Zinke has an-
nounced $14 million in Boating Infrastructure 
Grants (BIG), which support water-related outdoor 

recreation and tourism by improving facilities for 
large transient recreational boats across the country.  
Zinke also announced a $60 million cooperative 
agreement with the Recreational Boating and Fish-
ing Foundation (RBFF) to help retain and recruit 
recreational anglers and boaters of all ages.

Nearly $10 million will be awarded competitively for 
ten projects in seven states under the BIG Tier II sub-
program. The Service will also release $4 million to 
fund 33 projects in 23 states, commonwealths and 
territories under the BIG Tier I subprogram. States 
and their partners will provide more than $16 million 
in non-federal matching funds toward these proj-
ects. These grants are awarded on an annual basis. 
A full list of projects and funding can be found here.

Funding for the BIG program comes from the Sport 
Fish Restoration and Boating Trust Fund. Since its in-
ception in 2000, the BIG program has awarded $194 
million to projects for large transient recreational 
boats, including the construction of more than 5,000 
berths for boaters across most states and U.S. ter-
ritories.

News from Washington continued on Page 21
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News from Washington continued from Page 20

BIG funds support a wide variety of infrastructure 
features that add to the safety and enjoyment of 
America’s waters. These features include restrooms, 
bulkheads, day docks, dinghy docks, transient slips, 
mooring buoys, floating docks and fixed piers, dock-
side water supplies, marine fueling stations, and nav-
igational aids such as channel markers.

For more information, please see the Department of 
Interior’s press release here. 

Help Educate Public about Proper 
Boat Fuel - Free ‘Look Before You 

Pump’ Hangtags Available

As the NMMA fights for Renewal Fuel Standard re-
form to keep E15 out of the market and ensure ap-
propriate boat fuels remain readily available, we 
continue to work with the Outdoor Power Equip-
ment Institute (OPEI) on its ‘Look Before You Pump’ 
campaign.  OPEI is offering new hangtags – free of 
charge and free shipping – to NMMA members to 
help promote the use of E10 or less fuel – great for 
dealerships, owner manuals/packages, boat shows, 
etc.

Simply fill out this form, and OPEI will ship your re-
quested amount of hangtags, while supplies last. As 
a reminder, all ‘Look Before You Pump’ assets – from 
infographics to rack cards – can be found on NMMA.
org in the Advocacy Toolkit. Help us to educate the 
public about the dangers of E15 and appropriate 
boat fuel!

Bipartisan Bill Introduced to Rebuild 
America’s National Parks

On Wednesday, U.S. Secretary of the Interior Ryan 
Zinke joined U.S. Senators Lamar Alexander (R-TN) 
and Angus King (I-ME), Rep. Mike Simpson (R-ID), 
Rep. Kurt Schrader (D-OR) and others to introduce 
a bipartisan bill, the National Park Restoration Act, 
to rebuild America’s National Parks. NMMA and its 
outdoor recreation coalition partners endorse this 
legislation as a way forward to help improve access 
to our nation’s public lands and waters.

 
The National Park Service (NPS) estimates that its 
maintenance and repair backlog exceeds $11.6 bil-
lion. In 2017, 330 million people visited the 417 NPS 
sites across the country. The NPS completed more 
than $650 million in maintenance and repair work 
in 2017, but aging facilities, high visitation, and re-
source constraints have kept the maintenance back-
log between $11 billion and $12 billion since 2010.
 
The proposed bill would use up to $18 billion in rev-
enue derived from energy produced on federal lands 
and waters, with a special fund within the Treasury 
specifically for National Park Restoration. The bill 
follows the blueprint laid out in Secretary Zinke and 
President Trump’s budget proposal, the Public Lands 
Infrastructure Fund.
 
NMMA looks forward to working with Members of 
Congress to help get the legislation moved through 
Congress and signed into law. For more information, 
please contact NMMA’s Vice President of Federal 
Government Affairs, Nicole Vasilaros, at nvasilaros@
nmma.org. 

Boating, Fishing Industries Oppose 
Longline Permit

Yesterday, leading recreational fishing and boating 
organizations, including NMMA, submitted public 
comment to the South Atlantic Fishery Management 
Council in opposition to an Exempted Fishing Permit 
(EFP) that would allow pelagic longline (PLL) vessels 
into the East Florida Coast Pelagic Longline Closed 
Area.

More than two decades ago, swordfish in the West-
ern Atlantic were in serious trouble due to overfish-
ing. The public responded forcefully to the plight of 
swordfish, and as a result, nursery areas were identi-
fied and closed to the United States PLL fleet in 2001. 
Today, anglers point to the recovery with pride as a 
significant conservation victory.

Ever since the fishery was deemed recovered, there 
have been ill-conceived attempts to reopen the 
closed areas to commercial harvest and expose it 
to the types of intense commercial fishing pressure 

News from Washington continued on Page 23
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With hurricane season upon us, we want YOU to know 
how to stay clear of boat and property damage!   

In 2013, the Association of Marina Industries (AMI) and the Boat Owners 
Association of The United States (BoatUS) teamed up to offer a series of three 
pre-recorded, online webinars. These previously run webinars came out of the need 
for information in the wake of Hurricane Sandy and geared towards marine facility 
operators and others interested in learning about how to secure boats to avoid 
damage in future storms. 

The first in the series, "Sandy Overview: What 
We've Learned," will look at what made Hurricane 
Sandy so destructive and the types of damage it 
caused to boats and to marinas, and share some 
survival stories. It will also try to answer the 
question: Was hauling boats, as BoatUS has long 
advocated, the right answer this time? 

The second webinar, "Securing Boats on Land," will focus 
on the challenges of securing boats inside storage 
structures as well as outside on the hard, and discuss 
some potential solutions and best practices. 

The last webinar in the series, "Securing Boats in the Water," 
will look at the challenges presented by various dock structures 
such as fixed or floating docks and moorings, and also look at 
solutions and best practices.  

 
 You can order the pre-recorded webinars to view at anytime. 
Order one or order all three. They are available for purchase by 

completing the Fax/Email order form. Once your order is completed you will receive 
an email with directions on how to access the webinars. See AMI's website and click 
on the online training tab for more information.  

 

 $15 each for AMI Members 
 $30/$50/$75 for 1/2/3 webinars for Non-Members 

https://marinaassociation.org/sites/default/files/BOATUS%20Webinar%20ORDER%20FORM%20WRITABLE.pdf
https://marinaassociation.org/
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News from Washington continued from Page 21

that drove it into an overfished condition in the first 
place. Under the guise of research, Dr. David Kerstet-
ter has filed his second application in less than a year 
for a federal exempted fishing permit to introduce 
longlining into the East Florida Coast PLL Closed Area 
– this one under the name of a company he formed in 
December 2017, Florida Fisheries Solutions LLC. The 
EFP would authorize PLL vessels owned or associated 
with the co-applicant, Day Boat Seafood Inc., to fish 
in the East Florida Coast PLL Closed Area for up to 
three years. Day Boat Seafood would be allowed to 
sell all the legal fish caught under this permit.

An unintended benefit of the East Florida Coast PLL 
Closed Area has been the establishment in the re-
gion of the nation’s best sailfish fishery. The direct 
economic benefit to coastal recreational fishing-re-
lated business is remarkable. The Kerstetter applica-
tion puts at risk the amazing catch-and-release sail-

fish fishery off the east coast of Florida.

 “We appreciate the opportunity to provide comment 
on this EFP and convey to you that our organizations 
see no legitimate need for the proposal and have 
a great deal of concern on the potential impacts 
of the proposed research,” said the groups. “We 
question whether this proposal is truly about science 
or merely being used as a tool of convenience for 
a single longline operator to gain access to nearby 
pristine fishing grounds.”

The dead discards that could be generated by the 
3,240 longline sets proposed for Kerstetter’s permit 
are an additional 5,199 juvenile swordfish, 1,335 blue 
marlin, 392 white marlin and 2,421 sailfish. These 
fish would be killed over and above what would take 
place in the PLL fishery if the EFP was not issued.

A copy of the letter can be found here.

http://www.sportfishingpolicy.com/wp-content/uploads/2018/03/Longline-EFP-Recreational-Fishing-Coalition-Comments-3.6.2018-Final.pdf
http://www.marinaassociation.org/AMIsurveys
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Eric Kretsch
Legislative and Outreach Coordinator

(202) 350-9623
ekretsch@marinaassociation.org

Merritt Alves
International Marina Institute (IMI)
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(401) 247-0314
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Merritt Alves
AMI Membership Coordinator

Phone: (866) 367-6622
Fax: (401) 247-0074

malves@marinaassociation.org

AMI
50 Water Street

Warren, RI 02885
www.marinaassociation.org

Toll free: (866) 367-6622

http://www.marinaassociation.org
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